ANNEX 4 
Case Study 
(Scenario) 
Lot 1

The tenderer is requested to produce a sample infographic about SESAR as part of a press pack. The aim of the infographic is to describe SESAR and its building blocks and show how it is of benefit to EU citizens. With this in mind, the tenderer should respect the following criteria:

· The text, graphics and any statistics used should allow audiences with no knowledge of aviation or ATM, such as EU and national policy and decision makers, to understand SESAR in a nutshell.

· The tone of the infographic should be informative but should avoid EU jargon.

· The infographic should respect the current SJU visual guidelines.

Please indicate a breakdown of costs as well as a total price, time and division of tasks among staff members. 

The price proposed for this case study must reflect the prices offered in the financial offer submitted for the purpose of this call for tender. 

The case study should not exceed two pages.

CASE STUDY 
(Scenario) 
Lot 2

The SJU would like to launch a new campaign targeting the general public to make them aware of the positive benefits that SESAR is making on the aviation industry in Europe and on society as a whole. 

The SJU would like the tenderer to put forward a proposal for the channels used and types of digital communications media to be used for a digital communications campaign, including budget, on how to get the key messages across. 
Please indicate a breakdown of costs as well as a total price, time and division of tasks among staff members. 

The price proposed for this case study must reflect the prices offered in the financial offer submitted for the purpose of this call for tender. 

The case study should not exceed two pages.

Case Study

(Scenario)

Lot 3

The first SESAR Research and Development Programme will come to a close at the end of 2016.  The SJU would therefore like to showcase and acknowledge the achievements of the first SESAR programme with an event, which is aligned with its four communications objectives (see section 1.3.1). The event will be 2-3 days and should aim to be attractive for three major audiences (300 participants):

· Political figures

· Industry experts

· Press and media

With the above in mind, the tenderer is expected to provide an event proposal including the following:

· Suggested format for the event to ensure that the event remains attractive for the identified target audiences
· Proposal for a budget (excluding venue rental)
Please indicate a breakdown of costs as well as a total price, time and division of tasks among staff members. 

The price proposed for this case study must reflect the prices offered in the financial offer submitted for the purpose of this call for tender. 

The case study should not exceed two pages
